


GTM products been offered directly through their website, but with a
robust e-commerce module, GTM customers will be able to purchase
straight from the company. Both sites are tailored to their unique
audiences, demonstrating the comfort, fit, and durability of Gold Toe
at the office, and the performance and protection of PowerSox for an
active, athletic consumer. Unison’s proprietary Fuseon content man-
agement system allows GTM staff to update the site with seasonal
promotions and product mixes without investing in a lengthy or costly
partial site redesign.

RESULT

Increased sales volume and revenue won't be available until the new
site launches in the first quarter of 2009, but the new site promises

to revitalize the way consumers view their socks. From the corporate
GTM site to the individual brand sites, the client will be able to point
to its modern new website and offer its products, as well as its corpo-
rate value proposition, in a way it never has before.

ABOUT UNISON

Unison delivers design, branding, interactive and strategic com-
munication services to help companies develop unique and effec-
tive brands. Unlike many creative-only or strategy-only agencies,
Unison’s multi-talented team of strategists, designers, writers and
technical developers provides a broad, 360-degree vision of each
communications challenge.
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