N

AVALON PHARMA BRANDING
PRODUCT PACKAGING

WEB DESIGN
BROCHURE
FLEET

O Avalon Pharma

N T oo ovact

Relieves
congestion.

¥l it [avalongharmateutical.com/

C Avalon Pharma
| omoosrs avor camans new ackres sumorr <ovracr

Safe, effective

skin whitening
The gold standard

O Avalon

cangERs NEWS  FACILITIES
s Welcome  Submi Ressme  SUPPORT  CONTACT

L
H
I
g
i

i
BEeh
i
.é
E

E

E
HEH

© 2009 Avaken Pranma | Privacy & Tems of Use e by WRISOR

CLIENT'S BRAND HAS BEEN CHALLENGE | |
The client is a Saudi company and a leading pharmaceutical pro-
ducerin the Middle East. Given its ambitious expansion plans in both
C O M P I—ETE I—Y R E_ D ES | G N E D AN D product mix and new market entry, the company needs an integrated
approach to marketing. Re-evaluating the equity of the existing brand

B RO U G HT | NTO A was a necessary first step. The client needed a plan that would be

fitting of a regional leader in the pharma industry and would be a

M O D E R N MA R KET powerful presence in an increasingly competitive industry.

SOLUTION

Unison brought out the whole package for this extensive engagement.
An extensive brand audit identified key areas of strength and areas
where improvement was needed in communicating quality, safety,
and value in the Middle East market. After engaging in a comprehen-
sive review process, Unison strategists, copywriters, and designers
began work on an overhaul of the Avalon name. The new brand mes-
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sage and visual identity were at the heart of the re-positioning effort.
The visual identity was extended to a new line of product packaging
designed to communicate safety and results, while moving from the
generic look of the company’s previous packaging to that of a modern
global pharma company. In the engagement’s last phase, the brand
strategy was carried over to a new dynamic Web presence used to
market the company not just in the Gulf but around the world.

RESULT

Client’s brand has been completely re-designed and brought into a
modern market. Given a new strategy and more visually appealing
look at all touchpoints, the company is in a much stronger position to
compete in many foreign markets. The company continues to meet
or exceed its ambitious growth forecasts as it reinvents itself as a
valued supplier of pharmaceutical and dermatological products to
individual consumers and institutional customers.

ANTISEPTIC

ABOUT UNISON

Unison delivers design, branding, interactive and strategic com-
munication services to help companies develop unique and effec-
tive brands. Unlike many creative-only or strategy-only agencies,
Unison’s multi-talented team of strategists, designers, writers and
technical developers provides a broad, 360-degree vision of each
communications challenge.
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1010 Wisconsin Ave., NW
Suite 400

Washington, DC 20007

Patrice Samara
Executive Director of Strategic Communications
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